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Section A

[k.M ^v*

Note : Attempt any Seven questions. 7×5=35

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. What is Corporate Advertising ?

dkWiksZjsV foKkiu D;k gS \

2. Define Social Advertising.

lkekftd foKkiu dks ifjHkkf"kr dhft, A
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13. Explain the difference between publicity,

propaganda and public opinion.

izpkj] izpkj vkSj turk dh jk; ds chp ds varj
dks Li"V dhft, A

Or  (vFkok)

What are various public relations

strategies ? 11

fofHkUu lkoZtfud laca/h j.kuhfr;k¡ D;k gSa \
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3. What is Marketing ?

foi.ku D;k gS \

4. What is Sales ?

fcØh D;k gS \

5. Define the term “Copy”.

'kCn “Copy” dks ifjHkkf"kr dhft, A

6. What is Propaganda ?

izpkj D;k gS \

7. What is Public Opinion ?

turk dh jk; D;k gS \

8. What is Publicity ?

izpkj D;k gS \

9. What is House Journal ?

House Journal D;k gS \

10. Define Newsletter.

U;wtysVj dks ifjHkkf"kr dhft, A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. What are the different types of advertising ?

foKkiu ds fofHkUu izdkj D;k gSa \

Or  (vFkok)

What are the various functions of

advertising ? 12

foKkiu ds fofHkUu dk;Z D;k gSa \

12. Explain the functions of advertising as a

marketing tool.

,d foi.ku midj.k ds :i esa foKkiu ds dk;ks±
dh O;k[;k A

Or  (vFkok)

Explain the difference between advertising and

public relations. 12

foKkiu vkSj tulaidZ ds chp ds varj dks Li"V

dhft, A
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