13. Explain the difference between publicity,
propaganda and public opinion.

Iplj] 1plj vij turk dh jk; d cip d vrj
di L'V dift, A

Or (VFkok)

What are  various  public  relations
strategies ? 11

foHiu Notfud UNc/h j.kubfr;k D3k g \
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Note : Attempt any Seven questions. 7x5=35

fdlgh Bkr i"uk o mlkj nift, A

1. What is Corporate Advertising ?
diikjV fokkiu D;k g \

2. Define Social Advertising.
lieifed foKkiu dk ifjHifir dift, A
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3. What is Marketing ? Section B
foi.lu D3k g \ [k.M Ac*

4. What is Sales ? Note : Attempt all questions.

fc@h D;k g \ W0 i'uk d mlj nife, A

11. What are the different types of advertising ?
fokkiu d fofHu idk D;k g \

Or (VFkok)

5. Define the term “Copy”.
n “Copy” dk ifjHiir dift,

6. What is Propaganda ? What are the various functions of
ipj Dk g \ advertising ? 12

7. What is Public Opinion ? fokiu d fofiu di; Dt g \

turk dh ji; Dk g \ 12. Explain the functions of advertising as a
T marketing tool.
8. What is Publicity ? ,d foi.lu midj.k d -1 e foKkiu d dik;k
ipj D:f g \ dn 0;k[;k A
Or  (VFkok)

9. What is House Journal ? i ) .
Explain the difference between advertising and

House Journal D;k g \

public relations. 12
10. Define Newsletter. fokkiu wvij tulid d chp d wvrj dk L1'V
dhfe, A

eyVj de ifjHetie dife, A
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