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Note : Attempt all questions. Q. No. 1 is

compulsory.

lHkh iz'uksa ds mÙkj nhft, A iz'u Ø- 1 vfuok;Z
gS A

Section A

[k.M ^v*

1. Attempt any seven : 7×2=14

(i) Feed forward

(ii) Standard Deviation

4. Discuss the concept of advertising research,

and how is it being helpful for the advertising

world ? 14

foKkiu 'kks/ dh vo/kj.kk dk o.kZu dhft, A
;g foKkiu dh nqfu;k esa dSls lgk;d gS \

Or  (vFkok)

Differentiate between quantitative and

qualitative content analysis.

ifjek.kkRed rFkk xq.kkRed lkexzh fo'ys"k.k esa

vUrj Li"V dhft, A

5. Discuss various methods and techniques of

data collection. 14

MkVk ,d=khdj.k dh fofHkUu fof/;ksa rFkk rduhfd;ksa
dk o.kZu dhft, A

Or  (vFkok)

Discuss the importance of election related

surveys and their relevance.

pquko ls lacaf/r losZ{k.k ds egÙo rFkk bldh

izklafxdrk dk o.kZu dhft, A
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(iii) Review of literature

(iv) Feedback

(v) Survey

(vi) Clinical Studies

(vii) Ordinal

(viii) Hypothesis

(ix) Factors analysis

fdUgha lkr iz'uksa ds mÙkj nhft, %

(i) iQhM iQkWjoMZ

(ii) ekud fopyu

(iii) lkfgR; dh leh{kk

(iv) iQhMcSd

(v) losZ{k.k

(vi) egÙoiw.kZ vè;;u

(vii) vkW£Muy

(viii) midYiuk

(ix) dkjd fo'ys"k.k A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

2. What do you understand by Research Design ?

Discuss its importance. 14

'kks/ fMtkbu ls vki D;k le>rs gSa \ blds
egÙo dk o.kZu dhft, A

Or  (vFkok)

What do you understand by sampling ? Discuss

its importance.

uewukdj.k ls vki D;k le>rs gSa \ blds egÙo

dk o.kZu dhft, A

3. Explain the process of research in detail. 14

'kks/ dh izfØ;k dk foLr`r o.kZu dhft, A

Or  (vFkok)

Explain the essentials of research report

writing.

'kks/ fjiksVZ ys[ku dh vfuok;Zrkvksa dk o.kZu

dhft, A


