4. Discuss the concept of advertising research,
and how is it being helpful for the advertising
world ? 14

fokkiu "I/ di vo/lj.lk dk o.u dift, A
;g fokiiu dh nfusk e dl lIgi;d g \
Or  (VFkok)

Differentiate  between quantitative and

qualitative content analysis.

ifjel.kked rFk x.iRed Hiexn fo'y't.k e
wvirj Li'V dife, A

5. Discuss various methods and techniques of
data collection. 14

Mk, d=indj.k dh fofdbu fof/;k rFk roluhfd;k
dk o.u dift, A

Or (VFkok)

Discuss the importance of election related

surveys and their relevance.

puo 1 Icf/r lo{i.k d eglo rfk bidh
iklfxdrk db o.u dife, A
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IHh 17Uk d mUkj nft, A 1°u @- 1 viuok;
g A
Section A
[k.M M
1. Attempt any seven : 7x2=14

(i) Feed forward

(i1)) Standard Deviation
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(iii) Review of literature
(iv) Feedback

(v)  Survey

(vi) Clinical Studies
(vii) Ordinal

(viii) Hypothesis

(ix) Factors analysis
fdlgh Bkr i'uk d mlj nift,
() i0M  iQjoM

(i) elud fopyu

i) DgR; dh Dehfl
(iv) 1(Mcd

(v) lo{k.k

=

(vi) egloi.k wvé;;u
(vii) VKEMuy
(viii) midYiuk
o dijd fory'k A
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Section B

[k-M Ac*

Note : Attempt all questions.

IO i"uk d mlkj nefe, A

. What do you understand by Research Design ?

Discuss its importance. 14

W/ ftbu 1 wvii Dik le>r g \ bld
eglo dk o.lu dife, A

Or  (VFkok)

What do you understand by sampling ? Discuss
its importance.

ueudj.k I wiki D;k le>r g \ bld eglo
di o.lu dife, A

. Explain the process of research in detail. 14

W dn 1f@d;k dk folrr o.lu dift, A
Or (VFkok)

Explain the essentials of research report
writing.
W v y[u dhv wviuok;rkvk dk o.lu
dift, A
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