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Section A

[k.M ^v*

Note : Attempt any Seven questions.

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. Evolution of Marketing.

foi.ku dk mn~Hko vkSj fodkl A

2. Types of Marketing Relationship.

foi.ku laca/ksa ds izdkj A

12. Define the concept of Product Life-cycle. How

the marketing-mix should be changed during

the various stages of PLC ?

mRikn thou&pØ dh vo/kj.kk dks ifjHkkf"kr

dhft, A PLC dh fofHkUu voLFkkvksa ds nkSjku

foi.ku fe Ükz.k dSls ifjo£rr djuk pkfg, \

Or  (vFkok)

Describe the interrelationship between the

consumer behaviour concept. Explain the

various buying motives. 12

miHkksDrk O;ogkj vuq'kklu rFkk foi.ku vo/kj.kk

esa vkUrfjd laoa/ksa dk o.kZu dhft, A fofHkUu

[kjhn izsj.kkvksa dh O;k[;k dhft, A

13. Discuss the different types of media. What

factors need to be kept in mind while designing

media-mix ?

ehfM;k ds fofHkUu izdkj crkb, A ehfM;k fe Ükz.k
dh fMtkbu djrs le; dkSu&dkSuls dkjd è;ku
esa j[kus pkfg, \

Or  (vFkok)

Give a detailed note on consumerism. 11

miHkksDrkokn ij ,d foLr`r uksV fyf[k, A
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3. Steps in New Product Development Process.

u;h mRikn fodkl izfØ;k esa pj.k A

4. New Trends in Export Marketing.

fu;kZr foi.ku esa u;h izo`fÙk;k¡ A

5. Environmental influences on consumer

behaviour.

miHkksDrk O;ogkj ij i;kZoj.kh; izHkko A

6. What is a new product ? Why new products

fail in the market ?

u;k mRikn D;k gS \ cktkj esa u;k mRikn D;ksa
isQy gksrk gS \

7. Discuss the role of media manager.

ehfM;k izcU/d dh Hkwfedk dk o.kZu dhft, A

8. New trends in marketing communication.

foi.ku lapkj esa u;h izo`fÙk;k¡ A

9. Problems in rural marketing.

xzkeh.k foi.ku esa leL;k;sa A

10. Concept of customer relationship management.

xzkgd laca/ izcU/u dh vo/kj.kk A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. “Marketing in the start and end of business

management.” Describe this statement. Also

elaborate the role and relevance of marketing

in the present day context.

^^foi.ku O;kikj izcU/ dh 'kq:vkr rFkk vUr

gS A** bl dFku dk o.kZu dhft, A orZeku lanHkZ

esa foi.ku dh Hkwfedk vkSj izklafxrk dk foLrkj

ls o.kZu dhft, A

Or  (vFkok)

In what ways marketing of services is different

from products ? Explain with the help of

suitable examples. 12

fdl rjhds ls foi.ku lsok,¡ mRikn ls vyx gSa \

mfpr mnkgj.k nsdj O;k[;k dhft, A


