12. Define the concept of Product Life-cycle. How
the marketing-mix should be changed during
the various stages of PLC ?

miakn  thouép@d dh  wvo/lj.k dk  afjHEr
dift, A PLC dh foftlu wolFkvk d nkjku
foi.lu fekk dl ifjofrr djuk pifg, \

Or (VFkok)

Describe the interrelationship between the
consumer behaviour concept. Explain the

various buying motives. 12

mitkOrk 0;o0g wu'klu rRk foi.lu wvo/kj.k
e viirfjd lo/k di o.lu dift, A fofHlu
[hin1j.bevk db 05Kk dife, A

13. Discuss the different types of media. What
factors need to be kept in mind while designing
media-mix ?
enfM;k d foftu idkj crib, A effM;k fek.k
di Mtibu djr le; diugdiul dijd e;lu

e Jlu pHg, \
Or (VFkok)

Give a detailed note on consumerism. 11

mitOriokn 1j ,d folrr ukv fyf[k, A
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Note : Attempt any Seven questions.

fdlgh Bkr i"uk o mlkj nift, A

1. Evolution of Marketing.
for.ku dk mnHo wvij fodkl A

2. Types of Marketing Relationship.
for.u Ic/Zk d idi A
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10.

Steps in New Product Development Process.

u;i mikn fodkl ifd;k e pj.k A

New Trends in Export Marketing.
fuskr foi.u e uzh ioflk;k A

Environmental influences on consumer
behaviour.

mitkOrk 0;ogj 1) 1i;loj.k; iHko A

What is a new product ? Why new products
fail in the market ?

usk mikn D;k g \ cktlj e usk miikn D;¥
iy oirk g \

Discuss the role of media manager.

eifM;k icl/d dn Hfedk dk o.lu dift, A

New trends in marketing communication.

foi.lu Ipkj e u;h ioflk;k A

Problems in rural marketing.
xten.k for.lu e HRel;k; A

Concept of customer relationship management.

xigd Ic/ icl/u dn vo/lj.k A

J-0535(TR) 2

Section B

[k-M Ac*

Note : Attempt all questions.

IO i"uk d mllj nife, A

11. “Marketing in the start and end of business

management.” Describe this statement. Also
elaborate the role and relevance of marketing

in the present day context.

Mol 0;kiky acl/ dh “kowkr Rk wilr
gA* bl dFu dk o.lu dift, A orelu InH
e foi.lu dh Hfedk wvij iklfxrk db folrij
I o.u dife, A

Or (VFkok)

In what ways marketing of services is different
from products ? Explain with the help of

suitable examples. 12

fdl rjhd 1 foi.lu lok, min 1 wvyx g\
mfpr mnigj.k ndj O;k[;k dift, A
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