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Section A

[k.M ^v*

Note : Attempt any Seven questions.

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. What are major components of consumer

behaviour ?

miHkksDrk O;ogkj ds izeq[k ?kVd D;k gSa \

2. Write the meaning of consumer involvement.

miHkksDrk Hkkxhnkjh dk vFkZ fyf[k, A

Or  (vFkok)

Explain the motivating measures of a retail

consumer. 12

[kqnjk miHkksDrk ds izsj.kkRed mik;ksa dh O;k[;k

dhft, A

12. What do you mean by self-concept ? Has self-

concept any impact on consumers' buying

behaviour ? Explain.

Lo&vo/kj.kk ls vki D;k le>rs gSa \ D;k

Lo&vo/kj.kk miHkksDrkvksa ds [kjhn O;ogkj ij

dksbZ izHkko Mkyrk gS \ o.kZu dhft, A

Or  (vFkok)

Why is it important to study cultural, sub-

cultural and social class factors in shaping the

consumer behaviour ? 13

miHkksDrk O;ogkj cukus esa lkaLÑfrd] milkaLÑfrd

rFkk lkekftd oxZ ds dkjd vè;;u ds fy, D;ksa

egÙoiw.kZ gSa \
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3. Discuss the impact of motivation on consumer

buying behaviour ?

miHkksDrk [kjhn O;ogkj ij izsj.kk ds izHkko dk

o.kZu dhft, A

4. How will you measure the consumer attitude ?

miHkksDrk vfHk#fp dk ekiu vki dSls djksaxs \

5. Discuss the various types of needs.

vko';drkvksa ds fofHkUu izdkjksa dk o.kZu dhft, A

6. Discuss the role of life-style in consumer

behaviour.

miHkksDrk O;ogkj esa thou&'kSyh dh Hkwfedk dk

o.kZu dhft, A

7. Differentiate between culture and subculture

with suitable examples.

mfpr mnkgj.kksa dh lgk;rk ls laLÑfr vkSj

mi&laLÑfr esa varj Li"V dhft, A

8. What is meant by reference group ?

lanHkZ lewg ls vkidk D;k vfHkizk; gS \

9. Define the role of gatekeeper.

xsVdhij dh Hkwfedk dks ifjHkkf"kr dhft, A

10. Briefly explain consumer behaviour audit.

miHkksDrk O;ogkj ys[kk dh laf{kIr O;k[;k dhft, A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. Why would a marketer consider demarketing

about his or her product ? When is this strategy

feasible ? Can you suggest some examples of

it ?

¶,d foi.kudrkZ vius mRikn ds ckjs esa fMekdsZ¯Vx

ij D;ksa fopkj&foe'kZ djrk gS A¸ ;g j.kuhfr dc

lqfo/ktud gksrh gS \ D;k vki blds dqN

mnkgj.k ns ldrs gSa \
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13. Define the term reference groups. In which

type of product categories do you find the

effect of reference groups ? Explain.

lanHkZ lewg dh ifjHkk"kk nhft, A fdl izdkj ds

mRikn Js.kh esa vki lanHkZ lewg dk izHkko ikrs

gSa \ o.kZu dhft, A

Or  (vFkok)

Who are the opinion leaders ? How can they

be identified ? Explain the importance of

opinion leadership for the behaviour analysts.

11

vksihfu;u yhMj dkSu gSa \ mUgsa dSls igpkuk tk

ldrk gS \ O;ogkj fo'ys"kdksa ds fy, vksihfu;u

usr`Ro ds egÙo dh O;k[;k dhft, A
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