Or  (VFkok)

Explain the motivating measures of a retail

consumer. 12

[njt mikore d ij.led mikk dh Ozk[:k
dift, 4

12. What do you mean by self-concept ? Has self-
concept any impact on consumers' buying

behaviour ? Explain.

Lo&vo/ij.kk 1 wki D;k le>r g \ Dj;f
Lo&vo/lj.k miHOrvk d  [kjhn 0;00k 1ij
dib tHio Myrk g \ o.lu dift, A

Or  (VFkok)

Why is it important to study cultural, sub-
cultural and social class factors in shaping the

consumer behaviour ? 13

mitidrk 0;ogk culu e WLNfrd] mi liLNfrd
rFk lkelftd ox d dijd wveé;;u d fy, D;k
egloi.k g \

J-0541(TR) 4

ROIINGO. ...ceeeverennnnnnnnnnee Exam Code : J-19

Subject Code—0541

M. Com. (Second Year) EXAMINATION

(Batch 2009-2017)
CONSUMER BEHAVIOUR
MC-205-M

Time : 3 Hours Maximum Marks : 70

Section A

[k.M M
Note : Attempt any Seven questions.

fdlgh Bkr i"uk o mlkj nift, A

1. What are major components of consumer

behaviour ?

mitkOrk 0;og d e[k Avd D;k g \

2. Write the meaning of consumer involvement.

miliDrk Hodnih dk vA fyf[k, A
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3. Discuss the impact of motivation on consumer 9. Define the role of gatekeeper.

buying behaviour ?

xVdhij di Hfedk di ifjHifir dift, A
miliDrk [ 0;og ij ij.k d iHio dk

0.lu dift, A 10. Briefly explain consumer behaviour audit.
4. How will you measure the consumer attitude ? mikkDrk 0;og y[i dh Bf{kir 0;k[;k dhft, A
miiDrk viH#fp db ekiu wvit dl djix \
Section B
5. Discuss the various types of needs. [(.M Ac*

vio®;drivk d fofHlu 1dijk dk o.lu dift, A

' ' Note : Attempt all questions.
6. Discuss the role of life-style in consumer

behaviour. IO i'uk d mlkj nbft, A

mitkOrk 0;og) e thou&'tyh dh Hfedk dik
o.lu dhifte, A

11. Why would a marketer consider demarketing

about his or her product ? When is this strategy

7. Differentiate between culture and subculture feasible ? Can you suggest some examples of

with suitable examples. i+ 9

mfpr mnkgj.k dh  Bgi;rk 1 ILNfr vy i

ni&ILNfr e vrj Liv dife, 4 q,d foi.kudrk viu mikn d ckj e fMeld Vx
1j D;k foptj&foe'k djrk g A, ;g j.kuhfr dc
Ifo/ktud girh g \ D;k wki bld dN

mnigj.k n Idr g \

8. What is meant by reference group ?
Indk Deg 1 whidk D;k wviHkik; g \
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13. Define the term reference groups. In which

type of product categories do you find the

effect of reference groups ? Explain.

Inkk leg di ifjHi'lk nife, A fdl idij d
min J. e wvii Indk leg db iHko ikr
g \ o.du dift, A

Or  (VFkok)

Who are the opinion leaders ? How can they
be identified ? Explain the importance of
opinion leadership for the behaviour analysts.

11

viiffu;u yiMj diu g \ mlg dl igpluk &
Idri g \ 0;oq fo'y'dk d fy, wiibfu;u
urio d eglo di 0;[;k dift, A
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13. Define the term reference groups. In which

type of product categories do you find the

effect of reference groups ? Explain.

Inkk leg di ifjHi'lk nift, A fdl idij d
min J.h e wvii Indk leg db iHko ikr
g \ o.du dift, A

Or (VFkok)

Who are the opinion leaders ? How can they
be identified ? Explain the importance of
opinion leadership for the behaviour analysts.

11

viiffu;u yiMj diu g \ mlg dl igpluk &
Idri g \ 0;oq fo'y'dk d fy, wiibfu;u
urio d eglo di O;[;k dift, A
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