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Section A

[k.M ^v*

Note : Attempt any Seven questions.

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. What do you understand by informative act ?

lwpukRed dk;Z ls vki D;k le>rs gSa \

2. What do you mean by media scheduling ?

ehfM;k 'ksM~;wfyax ls D;k vk'k; gS \

12. Explain in detail the DAMGAR approach of

advertising.

foKkiu dk DAGMAR mikxe dh foLr`r

O;k[;k dhft, A

Or  (vFkok)

“Half of the advertising expenditure is a

waste.” Comment. 12

^^foKkiu O;; esa ls vk/k csdkj gks tkrk gS A**

leh{kk dhft, A

13. In your opinion, which media of advertising is

more effective ? Justify with suitable example.

vkids fopkj ls foKkiu dk dkSulk ekè;e

(Media) vf/d izHkko'kkyh gS \ mfpr mnkgj.kksa

lfgr crkb, A

Or  (vFkok)

What is Sales Forecasting ? Also explain the

techniques of sales forecasting. 11

foØ; iwokZuqeku D;k gS \ foØ; iwokZuqeku dh

rduhfd;ksa dh Hkh O;k[;k dhft, A
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3. How consumers act as regulatory agent ?

miHkksDrk dk;Z fu;ked ,tsaV dSls gS \

4. Write a note on advertising art and layout.

foKkiu dyk rFkk [kkdk ij ,d uksV fyf[k, A

5. What do we need to evaluate the effectiveness

of advertising and other promotion

programmes ?

foKkiu rFkk vU; izksUur izksxzkeksa dh izHkko'khyrk
ds ewY;kadu dh gesa D;ksa vko';drk gksrh gS \

6. Explain the functioning of Advertising agency.

foKkiu ,tsalh ds dk;ks± dh O;k[;k dhft, A

7. What is Advertising Appeals ?

foKkiu vihy D;k gS \

8. What do you mean by electronic media

buying ?

bySfDVkWfud ehfM;k [kjhn ls vki D;k le>rs gSa \

9. Does the present sceneario adopt ethics in

advertisement ? Comment.

D;k orZeku ifjn`'; foKkiu esa uSfrdrk viukrk
gS \ leh{kk dhft, A

10. Discuss in detail the pros and cons of

measuring advertising effectiveness.

foKkiu izHkko'khyrk ekiu ds ykHk rFkk gkfu dk

foLr`r o.kZu dhft, A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. Write a detailed note on legal social and ethical

aspects of advertisng in India.

Hkkjr esa foKkiu ds oS/kfud lkekftd rFkk uSfrd

igyqvksa ij ,d uksV fyf[k, A

Or  (vFkok)

Discuss the role of advertising in creating brand

awareness, sales, corporate image and customer

loyalty. 12

czk.M tkx:drk] foØ;] dkWiksZjsV best] miHkksDrk

ciQknkjh cukus esa foKkiu dh Hkwfedk dk o.kZu

dhft, A


