12. Explain in detail the DAMGAR approach of
advertising.
fokkiu di DAGMAR mikxe dh folrr
0:[;k dife, A

Or (VFkok)

“Half of the advertising expenditure is a

waste.” Comment. 12

Mfokkiu 0;; e 1 wvi/k cdij gk tirk g A
lef{lk dift, A

13. In your opinion, which media of advertising is
more effective ? Justify with suitable example.
viid foplj 1 fokKkiu dk diulk ele;e
(Media) Vvi/d iHo"kyh g \ mfpr mnigj.k
Ifgr crib, A

Or (VFkok)

What is Sales Forecasting ? Also explain the

techniques of sales forecasting. 11

fod; 1oluelu D;k g \ fod; ioleu db
rdurfd;k dh Hh 0;k[;k dift, A
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Note : Attempt any Seven questions.

fdlgh Bkr i"uk o mlij nift, A

1. What do you understand by informative act ?

Ipufed dk; 1 wki D;k le>r g \

2. What do you mean by media scheduling ?
effM;k “IM;fyx 1 D;k wi'; g\
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How consumers act as regulatory agent ?

miHiDrk dk; fu;ked ,tV dlI g \

Write a note on advertising art and layout.

fokiiu dyt rfk [kdk ij ,d v fyffi, A

What do we need to evaluate the effectiveness
of advertising and other promotion
programmes ?

fokkiu rAk wU; ildur tkxex dh  iHko ihyrk
d eY;idu dh ge D;k wio";drk girh g \

Explain the functioning of Advertising agency.

fokkiu ,thh d dk;k dh O;k[;k dift, A

What is Advertising Appeals ?

fokkiu wvihy D;k g \

What do you mean by electronic media
buying ?

byfOVifud ehfM;k [kin 1 wki D;k le>r g\

Does the present sceneario adopt ethics in
advertisement ? Comment.

D;k orelu ifjn*; foKkiu e ufrdrk wviukrk
g \ leiik dife, A
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10. Discuss in detail the pros and cons of

measuring advertising effectiveness.

fokkiu 1Hko"lhyrk ekiu d yiHk rFik gifu dk
foLrr o.lu dift, A

Section B

[k-M Ac*

Note : Attempt all questions.

IO i"uk d mlkj nhfe, A

11. Write a detailed note on legal social and ethical

aspects of advertisng in India.

Hijr e foKkiu d o/ifud Mlelftd rFk ufrd
igyvk 1j ,d ulv fyf[k, A

Or (VFkok)

Discuss the role of advertising in creating brand
awareness, sales, corporate image and customer
loyalty. 12
kM tx:dri] fo@;] diiljv bet] miHiDri

cifinijh cutu e fokkiu dn Hfedk dk o.lu
dife, A
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