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Section A

[k.M ^v*

Note : Attempt any Seven questions. 7×5=35

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. Explain marketing information system.

foi.ku lwpuk iz.kkyh dh O;k[;k dhft, A

2. What are ethical issues in marketing

researching ?

foi.ku 'kks/ esa uSfrd eqís D;k gSa \

Or  (vFkok)

What are Survey Errors ? Also discuss

Sampling and Non-sampling errors. 12

losZ{k.k =kqfV;k¡ D;k gSa \ izfrp;u rFkk xSj&izfrp;u

=kqfV;ksa dk Hkh o.kZu dhft, A

13. Define test of significance. Explain use of

multivariate data analyses.

lkFkZdrk ds ijh{k.k dks ifjHkkf"kr dhft, A cgqpj

MkVk fo'ys"k.k ds iz;ksx dh O;k[;k dhft, A

Or  (vFkok)

Explain importance of international marketing

and discuss difference in research steps than

local factors. 11

vUrjkZ"Vªh; foi.ku 'kks/ ds egÙo dk o.kZu

dhft, rFkk LFkkuh; dkjdksa dh vis{kk 'kks/ pj.kksa

esa vUrj Li"V dhft, A
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3. Discuss role of MR Agencies.

MR ,tsfUl;ksa dh Hkwfedk dk o.kZu dhft, A

4. Explain steps for questionnaire preparation.

iz'ukoyh rS;kjh ds dneksa dh O;k[;k dhft, A

5. What is Sampling Plan ?

izfrp;u Iyku D;k gS \

6. How sample size is determined ?

uewuk ds vkdkj dk fu/kZj.k dSls gksrk gS \

7. Discuss benefits of organization of field work.

iQhYM odZ ds xBu ds ykHkksa dk o.kZu dhft, A

8. What is the need of Hypothesis testing ?

ifjdYiuk ijh{k.k dh vko';drk D;k gS \

9. Explain steps for report preparation.

fjiksVZ rS;kj djus ds pj.kksa dh O;k[;k dhft, A

10. What is Advertising Research ?

foKkiu 'kks/ D;k gS \

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. Explain marketing research process and discuss

scope of marketing research in India.

foi.ku 'kks/ izfØ;k dh O;k[;k dhft, rFkk Hkkjr

esa foi.ku 'kks/ ds {ks=k dk o.kZu dhft, A

Or  (vFkok)

Explain types of research design and develop

a research proposal. 12

'kks/ fMtkbu ds izdkjksa dh O;k[;k dhft, rFkk

'kks/ izLrko dk fodkl dhft, A

12. Discuss importance of secondary data sources

and explain use of online data sources.

f}rh;d MkVk Ïksrksa ds egÙo dk o.kZu dhft,

rFkk vkWu ykbu Ïksrksa ds iz;ksx dh O;k[;k

dhft, A


