Or (VFkok)
What is Promotional Mix in Marketing ? How

should we balance this ? 12

foi.lu e wufr fekk D;k g \ ge bldk
Iryu e dl j[luk pifg, \

13. What is Integrated Marketing Communication ?
What are its various features ?

,iNr foi.lu Iplj D;k g \ bldh fofHlu
fo'fri; D3k g \

Or  (VFkok)

What are the new trends in marketing ? 11

foi.lu e uzh ioflk;k D;k g \
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Note : Attempt any Seven questions. 7x5=35

fdlgh Bkr i"uk o mlij nift, A

1. Define the Marketing Concept.
for.ku voZij.k dk ifjHifhr dife, A

2. What 1s Consumer Behaviour ?
mitkOrk 0;og D;k g \
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What is the concept of Management ?

icl/ dh fopij/Zijk Dk g \

4. Explain the concept of Human Resource
Management.
ewo TI/u acl/u dh vo/ij.k dn 0k
dift, A

5. What are the qualities of a good manager ?
,d VPN 1i1cl/d d D;k x.k gir g \

6. What is integrated marketing communication ?
,iNr foi.lu Ipij D;k g \

7. What is the concept of cyber marketing ?
libcj foi.u dh vo/ij.k D;k g \

8. What is Ethical Marketing ?
for.lu ufrdrk D;k g \

9. What is Entrepreneurship ?
mjeh D;k g \

10. Explain the Consumer Behaviour.
mitkOrk 0;og Dk g \
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Section B

[k-M Ac*

Note : Attempt all questions.

11.

12.

IO i"uk d mllj nhfe, A

Explain the various marketing tools. What are
the advantages and disadvantages of each of
the tools.

foftlu foi.ku midj.k dh 0;k[;k dift, A
i;d midj.k d y#Hk rFk gifusk db o.fu
dife, A

Or (VFkok)
What is Marketing Segmentation ? Explain
with examples. 12
for.ku fo[k.Mu D;k g \ mnkgj.k Bfgr O0;k[;k
dift, A

What is Network Marketing ? What are its

main features ?

uvod foi.ku D;k g \ Dbldh 1e[k fokrk;
D;k g \
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