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MASS COMMUNICATION

MMC-105

Advertising and Corporate Communication

Time : 3 Hours Maximum Marks : 70

Section A

[k.M ^v*

Note : Attempt any Seven questions. 7×5=35

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. (i) Concept of Advertising.

foKkiu dh vo/kj.kk A

(ii) Radio as Medium of Advertising.

foKkiu ds ekè;e ds :i esa jsfM;ks A

13. Write in detail the tools of Public Relations.

tulaidZ ds fofHkUu VwYl (midj.k) dk foLrkj

ls o.kZu dhft, A

Or  (vFkok)

Write in detail the structure and functions of

an advertising agency. 11

foKkiu ,tsalh ds fofHkUu dk;ks± o lajpukRed

<k¡ps dk o.kZu dhft, A
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(iii) Corporate Communication.

dkWiksZjsZ lapkj A

(iv) Public Relations.

tulaidZ A

(v) Press Release.

izSl fjyht A

(vi) Minutes.

feuV~l A

(vii) Publicity.

izpkj A

(viii) Advertising Campaign.

foKkiu vfHk;ku A

(ix) Visualization in Advertising.

foKkiuksa esa n`';kRedrk A

(x) Types of Out Door Advertisements.

vkmVMksj foKkiuksa ds izdkj A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. Discuss in detail the various appeals in

advertising.

foKkiuksa esa iz;ksx dh tkus okyh fofHkUu vihyksa
ds ckjs esa foLrkj ls ppkZ dhft, A

Or  (vFkok)

Describe in detail the role of creativity in

advertising. 12

foKkiuksa esa dykRedrk dh Hkwfedk ij foLrkj ls

fyf[k, A

12. What are the functions of a PR Practitioner ?

tulaidZ vf/dkjh@dk;ZdrkZ ds dk;ks± dk o.kZu
dhft, A

Or  (vFkok)

What are the functions of Public Relations in

Private Sector ? 12

izkbosV lSDVj esa tulaidZ ds D;k dk;Z gSa \


