13. Write in detail the tools of Public Relations.
tulid d foflu WI (midj.) di folrij
I olu dnft, A
Or (VFkok)

Write in detail the structure and functions of

an advertising agency. 11

fokkiu ,tlh d fofHlu dk;k o ljpuited
<p dk o.u dift, A
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Note : Attempt any Seven questions. 7x5=35

fdlgh kr i"uk o mlkj nift, A

1. (i) Concept of Advertising.

fokkiu dh wvo/ij.k A
(i1)) Radio as Medium of Advertising.

fokkiu d ele;e d -i e jiM;k A
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(iii) Corporate Communication.
dkikj Tpkj A

(iv) Public Relations.
tulid A

(v) Press Release.
il fjynt A

(vi) Minutes.
feuvl A

(vii) Publicity.
iplj A

(viii) Advertising Campaign.
fokkiu wfH;ku A

(ix) Visualization in Advertising.
fokkiuk e n";Redrk A

(x) Types of Out Door Advertisements.
vimVMij  foKkiuk d idkj A
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Section B

[k-M Ac*

Note : Attempt all questions.

11.

12.

IO i'uk d mlkj nift, A
Discuss in detail the wvarious appeals in
advertising.

fokkiuk e 1;kx dh tiu okyh foftlu wihyk
d clj e folrlj 1 ppt dift, A

Or  (VFkok)

Describe in detail the role of creativity in

advertising. 12
fokkiuk e dyiRedrk di Hfedk 1j folrij 1
fyfk, A

What are the functions of a PR Practitioner ?

tulid vi/Zdijlidi;drk d - dick db o.fu
dift, A

Or  (VFkok)

What are the functions of Public Relations in
Private Sector ? 12

iov 1DV e tulid d D;k di; g \
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