9. What is Media Plan ? Explain the various
factors to be considered in the selection of
media ?
enfM;k ;keuk D;k g \ ehiM;k db p;u djr
le; élu e j[k tw oky dijdk dk o.lu
dife, A

10. What is meant by service marketing ? What
are the various steps to be considered in

marketing mix for services marketing ?

lok foi.lu dk D;k vk g \ lok foi.lu d
fy, foi.lu fek.k e é&;ku j[k thu oy fofHiu
dne D;k g \

Section B

[k-M Ac*

Note : Attempt all questions.
IO i'uk o mU nife, A

11. Design an Advertising Copy for the following
product in the Print Media :

(a) Touch Screen Handset

(b) DTH Service Provider.
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Note : Attempt any Seven questions.

fdlgh Bkr i"uk o mlkj nift, A

1. Develop an advertising campaign for kids
apparel.

cPpk d ifj/lu d fy, foKkiu wvfH;hu
pyib, A
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What is Marketing Strategy ? Explain the key

drivers of marketing strategies.

for.ku j.kurfr D;k g \ foi.lu j.lubfr d e[k
plydk dk o.u dnft, A

Discuss the factors affecting individual buying
behaviour of cell phone and car (You can
assume any brand).

Iy ifu rfk dij d 0;frxr [kjin 0;o0k dk
ififor dju oty dijdk di o.u dift, (wki
fdlh Hb ct.M dk elu Idr g) A

Write about the emergence of e-Commerce, its
concepts, benefits and challenges in customer

relations.

miHiDrk Ic/k e Db&diel d mnHo] bldh
fopkjZkjk] yiHk Rk pukfr;k dk fyf[k, A

Define ‘Online Marketing’. Comment on

various techniques used for Online Marketing.

"u yibu eld Vxr db ifjHifr dift, A viu
yiu eldVx d fy, i;Dr fofHlu rduffd;k
di lehflk dift, A
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. Discuss scope and limitations of Rural

Marketing in India.

Hijr e xieh.k foi.u d {k rAk Thekvk di
o.ku dnft, A

“Rapid Growth of Web-Based Retailing will
change overall business scenario in the

forthcoming decade.” Do you agree ? Justify.

Mvix  wviu oty n'td e oc&wviZifjr fjVfyx
di rio of%s lex 0;kikj ifjn"; dk ifjoirr
djxh A D;k wvii Iger g \ fu.k; nift, A

Suppose ABC Ltd. planning to expand their
business by developing new product. Explain,
what should be their Product Development

Process ?

dYiuk dift, fd ABC fy- u; miknk dk
fodkl djd wviuk 0;kilj folLrly dju dh ;ktuk
cukrh g A crib, fd mudh miikn fodkl Q¥
D;k gkun pifg, \
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12.

fiv eifM;k e futu miuknk d fy, foKkiu diih
di fpfdr dift, %

v) Vp LG g.MIV
(c) DTH liol iloibMj A

Or  (VFkok)

If you were the manager of a service
organisation and wanted to apply GAP model
to improve service, how would you proceed to

close gap ? 12

;inowvii ,d lok IxBu d 1cl/d g rFi
ok di c<iu d fy, GAP Model dk i;kx
djuk plgr g] ri xi dk vki dl Hjuk pigx \

Explain the various stages of Product Life-
Cycle (PLC). Discuss possible marketing
strategies for stages of PLC.

min  thouép@ (PLC) d fofHlu Lrjk dk
o.lu dife, A mRikn thouépd d bu Lrjk d
fy, IHo foi.lu j.lufr dk o.u dift, A
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Or  (VFkok)

Improvements in both the average standard of
living and in health care have had profound
effects in the industrialized world during the
last two generations. Other than an increase in
the average life expectancy for both men and
women, what effects has this trend towards
longer and healthier lives in general had on
the traditional life stage assumptions that

marketers make ? 12

fiNyt nk ahf<;k d nkju wvijiixd fo'o e
vilr thou Lrj vk LoiF; n[iHky nluk e
Ik dk xgjk iHko Mk g \ i#% Wi
efgytvk niuk d fy, wvilr tiou 1R;k'k e
of d wyiol] bl ioflk di yic le; rd
vij LolFk thou d fy, D;k iHéo iMrk g]
feu 1) 1ifyd thou Lrj dh Zj.kvk 1j
for.ld 1Hko Miyr g \
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13. Differentiate between Direct Marketing and

Interactive Marketing. Explain main tasks of a

Manager involved in the Direct Marketing.

I;{k foi.lu rHk wUrkf@d;k foi.ku e wirj
Li'v dnfe, A iR;{k foi.lu e fufgr icl/u
d ie[k dkk dn 03[k dift, A

Or (VFkok)

Explain, how Porter’s Forces Model of
Competition helps in the analysis of Marketing
Strategy ?

0;k[;k dift, fd ikvj dk 1ifr;kixrk nclo
eiMy foi.u j.ubfr d fo'y'k e dli
Igi;rk djrk g \
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