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Section A

[k.M ^v*

Note : Attempt any Seven questions.

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. Develop an advertising campaign for kids

apparel.

cPpksa ds ifj/ku ds fy, foKkiu vfHk;ku

pykb, A
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9. What is Media Plan ? Explain the various

factors to be considered in the selection of

media ?

ehfM;k ;kstuk D;k gS \ ehfM;k dk p;u djrs

le; è;ku esa j[ks tkus okys dkjdksa dk o.kZu

dhft, A

10. What is meant by service marketing ? What

are the various steps to be considered in

marketing mix for services marketing ?

lsok foi.ku dk D;k vFkZ gS \ lsok foi.ku ds

fy, foi.ku fe Ükz.k esa è;ku j[ks tkus okys fofHkUu

dne D;k gSa \

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. Design an Advertising Copy for the following

product in the Print Media :

(a) Touch Screen Handset

(b) DTH Service Provider.
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2. What is Marketing Strategy ? Explain the key

drivers of marketing strategies.

foi.ku j.kuhfr D;k gS \ foi.ku j.kuhfr ds izeq[k

pkydksa dk o.kZu dhft, A

3. Discuss the factors affecting individual buying

behaviour of cell phone and car (You can

assume any brand).

lsy iQksu rFkk dkj ds O;fDrxr [kjhn O;ogkj dks

izHkkfor djus okys dkjdksa dk o.kZu dhft, (vki

fdlh Hkh czk.M dks eku ldrs gSa) A

4. Write about the emergence of e-Commerce, its

concepts, benefits and challenges in customer

relations.

miHkksDrk laca/ksa esa bZ&dkWelZ ds mn~Hko] bldh

fopkj/kjk] ykHkksa rFkk pqukSfr;ksa dks fyf[k, A

5. Define ‘Online Marketing’. Comment on

various techniques used for Online Marketing.

^vkWu ykbu ekdsZ¯Vx* dks ifjHkkf"kr dhft, A vkWu

ykbu ekdsZ¯Vx ds fy, iz;qDr fofHkUu rduhfd;ksa

dh leh{kk dhft, A

6. Discuss scope and limitations of Rural

Marketing in India.

Hkkjr esa xzkeh.k foi.ku ds {ks=k rFkk lhekvksa dk

o.kZu dhft, A

7. “Rapid Growth of Web-Based Retailing will

change overall business scenario in the

forthcoming decade.” Do you agree ? Justify.

^^vkxs vkus okys n'kd esa osc&vk/kfjr fjVsfyax

dh rhoz o`f¼ lexz O;kikj ifjn`'; dks ifjo£rr

djsxh A** D;k vki lger gSa \ fu.kZ; nhft, A

8. Suppose ABC Ltd. planning to expand their

business by developing new product. Explain,

what should be their Product Development

Process ?

dYiuk dhft, fd ABC fy- u;s mRiknksa dk

fodkl djds viuk O;kikj foLrkj djus dh ;kstuk

cukrh gS A crkb, fd mudh mRikn fodkl izfØ;k

D;k gksuh pkfg, \
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fizaV ehfM;k esa fuEu mRiknksa ds fy, foKkiu dkWih

dks fpf=kr dhft, %

(v) Vp LØhu gS.MlsV

(c) DTH l£ol izksokbMj A

Or  (vFkok)

If you were the manager of a service

organisation and wanted to apply GAP model

to improve service, how would you proceed to

close gap ? 12

;fn vki ,d lsok laxBu ds izcU/d gSa rFkk

lsok dks c<+kus ds fy, GAP Model dk iz;ksx

djuk pkgrs gSa] rks xSi dks vki dSls Hkjuk pkgsaxs \

12. Explain the various stages of Product Life-

Cycle (PLC). Discuss possible marketing

strategies for stages of PLC.

mRikn thou&pØ (PLC) ds fofHkUu Lrjksa dk

o.kZu dhft, A mRikn thou&pØ ds bu Lrjksa ds

fy, laHko foi.ku j.kuhfr dk o.kZu dhft, A
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Or  (vFkok)

Improvements in both the average standard of

living and in health care have had profound

effects in the industrialized world during the

last two generations. Other than an increase in

the  average life expectancy for both men and

women, what effects has this trend towards

longer and healthier lives in general had on

the traditional life stage assumptions that

marketers make ? 12

fiNyh nks ihf<+;ksa ds nkSjku vkS|ksfxd fo'o esa

vkSlr thou Lrj vkSj LokLF; ns[kHkky nksuksa esa

lq/kjksa dk xgjk izHkko iM+k gS \ iq#"kksa vkSj

efgykvksa nksuksa ds fy, vkSlr thou izR;k'kk esa

o`f¼ ds vykok] bl izo`fÙk dk yEcs le; rd

vkSj LoLFk thou ds fy, D;k izHkko iM+rk gS]

ftu ij ikjaifjd thou Lrj dh /kj.kkvksa ij

foi.kd izHkko Mkyrs gSa \

13. Differentiate between Direct Marketing and

Interactive Marketing. Explain main tasks of a

Manager involved in the Direct Marketing.

izR;{k foi.ku rFkk vUr%fØ;k foi.ku esa vUrj

Li"V dhft, A izR;{k foi.ku esa fufgr izcU/u

ds izeq[k dk;ks± dh O;k[;k dhft, A

Or  (vFkok)

Explain, how Porter’s Forces Model of

Competition helps in the analysis of Marketing

Strategy ?

O;k[;k dhft, fd iksVZj dk izfr;ksfxrk ncko

ekWMy foi.ku j.kuhfr ds fo'ys"k.k esa dSls

lgk;rk djrk gS \
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