12. How are personality, attitude and consumer

buying behaviour interrelated ? Explain.

0;f0reo] nf'Vdk.k rRk miHKOrk [kin 0; o0k
dl ,dénlj 1 Icf/r g \ o.u dift, A

Or (VFkok)

What is the influence of psychographics and
lifestyle on consumer buying behaviour. 12
mitkOrk [kjin 0;ogk 1) eukxifild thou “kyh
di D;k iHko g \

13. How does diffusion of innovation affect
consumer buying behaviour ? Explain in the
context of electronic gadgets.
uokptj dh xMcMh miHWrk [kjin 0;ogk ik
dl iHifor djrh g \ byDVifud xtV d InHk
e 0;k[;k dife, A
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fdlgh Bkr i"uk d mlkj nift, A

1. What is meant by Consumer Behaviour ?

mitkOrk 0;og dk D;k vF g \
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10.

What do you understand by consumer
motivation ?

milork 1j.k 1 wvii Dk le>r g \

Differentiate between attitude and perception.

nfvdik vij Ak e virj dife, A

What is Impulse Buying ?
viu;kfer  [kjinkgh D3k g \

Describe the meaning of self concept.

viRegnf'vdk.k d VvF dk o.lu dift, A

Explain cognitive dissonance in brief.

IKiuRed erHn dk I{ii e o.lu dife, A

Distinguish between culture and subculture.

ILNfr rFk milLNfr e Hn dift, A

What is meant by reference group ?

Inkk Beg 1 wikidk D;k wvfHkik; g \

What are the phases of family life-cycle ?
ifjolj thouép@ d Milu Dk g \

Briefly explain opinion leadership.

ji; d urfo dv ki e O;k[;k dife, A
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Section B
[k-M Ac*

Note : Attempt all questions.

IO i"uk d mllj nhfe, A

11. What are the importance factors that shape

behaviour of the consumers ? How the
understanding of these factors help of the

marketers to adopt appropriate strategy ?

mitkOrivk d  0;og dk wikdij nu oky
egloi.k dijd D;k g \ bu dijdk dh le>
dl foi.ld dt mfpr j.lutfr wiulu e enn
djrhi g \

Or (VFkok)

How does the consumer involvement affect
the consumer buying decisions for different

products Explain with the help of examples. 12

foftlu mRiknk d fy, miHDrk [kjhnkjh fu.k;k
I miHOrk dn Hixinkjh dI iHifor girh g \
mnkgj.k dh Bgk;rk 1 o.du dift, A
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Or (VFkok) Or  (VFkok)

What are the differences between individual What are the differences between individual
buying (B2C) behaviour and industrial buying buying (B2C) behaviour and industrial buying
(B2B) behaviour ? 11 (B2B) behaviour ? 11
0;f0r [kjn (B2C) 0;o00 rFk wi]kixd [kjhn 0;f0r [kin (B2C) 0;o00k rHk wijkixd [kjhn
(B2C) 0;ogj e D;k wirj g \ (B2C) 0;og e D;k wirj g \
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