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Section A

[k.M ^v*

Note : Attempt any Seven questions. 7×5=35

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. What is meant by Consumer Behaviour ?

miHkksDrk O;ogkj dk D;k vFkZ gS \

12. How are personality, attitude and consumer

buying behaviour interrelated ? Explain.

O;fDrRo] n`f"Vdks.k rFkk miHkksDrk [kjhn O;ogkj

dSls ,d&nwljs ls lacaf/r gSa \ o.kZu dhft, A

Or  (vFkok)

What is the influence of psychographics and

lifestyle on consumer buying behaviour. 12

miHkksDrk [kjhn O;ogkj ij euksxzkfiQd thou 'kSyh

dk D;k izHkko gS \

13. How does diffusion of innovation affect

consumer buying behaviour ? Explain in the

context of electronic gadgets.

uokpkj dh xM+cM+h miHkksDrk [kjhn O;ogkj dks

dSls izHkkfor djrh gS \ bysDVªkWfud xtV ds lanHkZ

esa O;k[;k dhft, A
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2. What do you understand by consumer

motivation ?

miHkksDrk izsj.kk ls vki D;k le>rs gSa \

3. Differentiate between attitude and perception.

n`f"Vdks.k vkSj /kj.kk esa vUrj dhft, A

4. What is Impulse Buying ?

vfu;ksftr [kjhnkjh D;k gS \

5. Describe the meaning of self concept.

vkRe&n`f"Vdks.k ds vFkZ dk o.kZu dhft, A

6. Explain cognitive dissonance in brief.

laKkukRed erHksn dk la{ksi esa o.kZu dhft, A

7. Distinguish between culture and subculture.

laLÑfr rFkk milaLÑfr esa Hksn dhft, A

8. What is meant by reference group ?

lanHkZ lewg ls vkidk D;k vfHkizk; gS \

9. What are the phases of family life-cycle ?

ifjokj thou&pØ ds lksiku D;k gSa \

10. Briefly explain opinion leadership.

jk; ds usr`Ro dh la{ksi esa O;k[;k dhft, A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. What are the importance factors that shape

behaviour of the consumers ? How the

understanding of these factors help of the

marketers to adopt appropriate strategy ?

miHkksDrkvksa ds O;ogkj dks vkdkj nsus okys

egÙoiw.kZ dkjd D;k gSa \ bu dkjdksa dh le>

dSls foi.kd dks mfpr j.kuhfr viukus esa enn

djrh gS \

Or  (vFkok)

How does the consumer involvement affect

the consumer buying decisions for different

products Explain with the help of examples. 12

fofHkUu mRiknksa ds fy, miHkksDrk [kjhnkjh fu.kZ;ksa

ls miHkksDrk dh Hkkxhnkjh dSls izHkkfor gksrh gS \

mnkgj.kksa dh lgk;rk ls o.kZu dhft, A
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Or  (vFkok)

What are the differences between individual

buying (B2C) behaviour and industrial buying

(B2B) behaviour ? 11

O;fDr [kjhn (B2C) O;ogkj rFkk vkS|ksfxd [kjhn

(B2C) O;ogkj esa D;k vUrj gS \
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Or  (vFkok)

What are the differences between individual

buying (B2C) behaviour and industrial buying

(B2B) behaviour ? 11

O;fDr [kjhn (B2C) O;ogkj rFkk vkS|ksfxd [kjhn

(B2C) O;ogkj esa D;k vUrj gS \


