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Section A

[k.M ^v*

Note : Attempt any Seven questions. 7×5=35

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. Define and distinguish between advertising and

publicity.

foKkiu rFkk izpkj dks ifjHkkf"kr djrs gq, vUrj

Li"V dhft, A

12. (a) What functions advertising agencies

perform ?

foKkiu ,tsalh dkSuls dk;Z djrh gSa \

(b) Why adveritisers must have a sound

understanding of consumer behaviour ?

foKkiudrkZvksa dks miHkksDrk O;ogkj vPNs D;ksa

j[kus pkfg, \

Or  (vFkok)

What are different selling operations ? What

is salesmanship ? 12

fofHkUu fcØh vkWijs'kUl D;k gSa \ cspus dk dk;Z

D;k gS \

13. (a) What are different types of sales

organisations ?

foØ; laxBuksa ds fofHkUu izdkj D;k gSa \

(b) Describe different training techniques that

are used in sales management.

mu fofHkUu izf'k{k.k rduhfd;ksa dk o.kZu

dhft, ftudk foØ; izcU/ esa iz;ksx fd;k

tkrk gS A
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2. Discuss DAGMAR approach.

DAGMAR mikxe dk o.kZu dhft, A

3. What is Slogan ? What are hallmarks of

effective slogans ?

ukjk D;k gS \ izHkkoh ukjk ds gkyekdZ D;k gSa \

4. What is role of creativity in advertisng ?

foKkiu eas jpukRedrk dh D;k Hkwfedk gS \

5. What is Cognitive Dissonance ? What is

relevance of advertising in its context ?

laKkukRed erHksn D;k gS \ blds lanHkZ esa foKkiu
dh izklafxdrk D;k gS \

6. What are functions of a sales manager ?

foØ; izcU/d ds D;k dk;Z gSa \

7. What factors influence size of sales force ?

foØ; 'kfDr ds vkpkj dks izHkkfor djus okys
dkjd D;k gaS \

8. Discuss sales meetings and contests.

foØ; cSBd rFkk izfr;ksfxrk D;k gSa \

9. Describe different sales control techniques.

foØ; fu;a=k.k rduhfd;ksa dk o.kZu dhft, A

10. Discuss role of ethics in selling. What happens

when sellers don’t act ethically ?

fcØh esa uSfrdrkvksa dh Hkwfedk dk o.kZu dhft, A
D;k gksrk gS tc foØsrk uSfrdrk ls dk;Z ugha
djrs gSa \

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. Write in detail about socio-ethical, economic

and legal issues pertaining to advertising.

foKkiu ds lEcU/ esa lkekftd&uSfrd] vk£Fkd
rFkk oS/kfud eqíksa ds ckjs esa fyf[k, A

Or  (vFkok)

Write about different advertising media

highlighting their advantages and limitations.

What factors are considered while deciding

media-mix ? 12

fofHkUu  ehfM;k ds ykHkksa rFkk gkfu;ksa ds ckjs esa
fyf[k, A ehfM;k&feDl fu.kZ; djrs le; dkSu&ls
dkjd è;ku esa j[ks tkrs gSa \
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Or  (vFkok)

(a) What are different types of sales

territories ?

foØ; {ks=kksa ds fofHkUu izdkj D;k gSa \

(b) What are different types of compensation

plans for salespersons ? 11

foØ; O;fDr;ksa ds fy, {kfriw£r ;kstukvksa ds

fofHkUu izdkj D;k gSa \
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Or  (vFkok)

(a) What are different types of sales

territories ?

foØ; {ks=kksa ds fofHkUu izdkj D;k gSa \

(b) What are different types of compensation

plans for salespersons ? 11

foØ; O;fDr;ksa ds fy, {kfriw£r ;kstukvksa ds

fofHkUu izdkj D;k gSa \


