12. (a) What functions advertising agencies

perform ?

fokiiu ,tlh diul d; djrt g \

(b) Why adveritisers must have a sound

understanding of consumer behaviour ?
foKkiudrkvk dk miHiDr 0;0gk) VPN D;¥
[ pifg, \

Or (VFkok)

What are different selling operations ? What

is salesmanship ? 12

foftlu fc@h wvkij*l D;k g \ cpu dk dk;
D;k g \

13. (a) What are different types of sales

organisations ?
fod; IxBuk d fofflu 1dkj D;k g \
(b) Describe different training techniques that

are used in sales management.

mu fofllu 1f'%{k.k rdunfd;k dk o.ku
dift, ftudk fod; icl/ e i;kx fd;k
trk g A
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fdlgh Bkr i"uk d mlij nift, A

1. Define and distinguish between advertising and
publicity.
fokkiu rFk ipkj dk afjHif'r djr g, wvirj
Li'V dift, A
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Discuss DAGMAR approach.
DAGMAR mikxe dt o.lu difte, A

What is Slogan ? What are hallmarks of
effective slogans ?

ukgk D;k g \ iHkoh uljk d giyeld D;k g\

What is role of creativity in advertisng ?

fokkiu e jpulRedrt dn D;k Hfedk g \

What is Cognitive Dissonance ? What is
relevance of advertising in its context ?

IKiuked ertin D;k g \ bld InH e foKkiu
dh iklfxdrk D3k g \

What are functions of a sales manager ?

fod; icl/d d D;k di; g \

What factors influence size of sales force ?

fod; “fDr d wiplj dk iHior dju oky
dijd D;k g \

Discuss sales meetings and contests.

fod; cBd rFk ifr;kfxrk D;k g \

Describe different sales control techniques.

fod; fu;s.k rdutfd;k dk o.ku dift, A

J-0560(TR) 2

10. Discuss role of ethics in selling. What happens

when sellers don’t act ethically ?
fcdh e ufrdrivi dh Hfedk dk o.lu dift, A

D;k oirk g tc fodrk ufrdrk 1 dk; ugh
djr g \

Section B
[k-M Ac*

Note : Attempt all questions.

IO i"uk d mlkj nefe, A

11. Write in detail about socio-ethical, economic

and legal issues pertaining to advertising.

fokkiu d [HEcl/ e lelftdéufrd] vitRd
rik o/ifud eik d clj e fyf[k, A

Or  (VFkok)

Write about different advertising media
highlighting their advantages and limitations.
What factors are considered while deciding
media-mix ? 12
foftlu  effM;k d yiHk rRk gifu;k d clj e
fyf[k, A effM;l&feDl fu.k; djr le; diu&l
dijd e;lu e j[k tr g \
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(a)

(b)

Or (VFkok)
What are different types of sales

territories ?

fod; {k d fofHlu idk D;k g \
What are different types of compensation
plans for salespersons ? 11
fo@; 0;f0r;k d fy, {ritr ;ktutvk d
foftlu idlj D;k g \
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Or (VFkok)
(a) What are different types of sales
territories ?
fod; {&k d fofu idij Dzt g \
(b) What are different types of compensation
plans for salespersons ? 11
fo@; 0;f0r;k d fy, {ritr ;ktutvk d
foftlu idlj D;k g \
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