12. Explain the entry modes of international trade.
How they are different to each other and how
they help to promote the international business.

12
vrji'Vh;  0skilg dh o' fof/;k dh 0Gk[;k
dift, A ; ,dé&nlj 1 dl 1fd g wij o
wUrjk'vh;  O;kilj dk dl c<iok nr g \

Or (VFkok)

Explain the factors which affect the
international business. How the cultural,
economic and political environment affect the
international business.

mu dijdk dk o.ku dnft, t wUrjk'Vh; 0;kikj
di tHifor djr g \ wirj'Vh;  0skikj  di
HNfrd] VeRd rRic jitufrd  §5k0j.k d
iHfor djr g \

13. Critically analyse the opportunities and threats
in international market. 11
wirjk'vh;  cktly e wvolj rRk pukfr;k db
viyipuiked 0;k[;k dift, A
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Note : Attempt any Seven questions.

fdlgh kr i"uk o mlkj nift, A

1. Advantages of international business.

wUrjk'vh; - 0skilj d oyl

2. Legal environment of international business.
wUrjk'vh;  0;kikj db o/kfud i;koj.k
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10.

NAFTA

Difference between domestic and international

business.

Ky rEk vV 05kl e wilrg

Licensing

yibIflx

Contract manufacturing

Ifonk fuek.k

Trade policies
0;kikj  uhfr;k
Social environment

lielftd i;loj.k

Transnational companies

Vklu®tuy  dEifu;k

Tariffs
Vijiig
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Section B

[k-M Ac*

Note : Attempt all questions.

IO i"uk d mllj nhfe, A

11. Critically analyse the nature and scope of

international business. Explain the concept of
competitive advantage in international business.
12

virjk'vh;  0skikj db iNfro ek e ol
viyipuRed o.ku dift, A wUrji'Vvi; 0;kikj e
ifr;xh ik dn vo/ij.k dh 03[k dift, A

Or (VFkok)

Explain the concept of international trade
blocks. Why the blocks are essential for
international trade ? Explain the role of
SAARC and its failures.

wUrjk'vh; O;kilg [k.Mk dh vo/ij.k dh foopuk
dift, A wrjvh; 0kl d fy, [LM D:k
vio';d g \ SAARC dh Hfedk rFik bldh
viiQyrk di 0;k[;k dift, A
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Or  (VFkok) Or (VFkok)

What do you understand by marketing mix ? What do you understand by marketing mix ?
How the marketing mix help to take the How the marketing mix help to take the
marketing decisions in international markets ? marketing decisions in international markets ?
for.ku fed.k I wvkide D;k wiik; g \ for.ku fed.k I wvkide D;k wiik; g \
WwUrjk'vh; citijk e foi.fu fed.k foi.lu fu.k; wUrji'vh; ciktljk e foi.fu fed.k foi.lu fu.k;
yu e dl Igkrk djr g \ yu e dl lgkrk djr g \
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