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Section A

[k.M ^v*

1. Write short notes on the following : 7×5=35

(a) Concept of advertising

(b) Reach of advertising

(c) DAGMAR Model

(d) Public Relations
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(e) Functions of Public Relations

(f) Corporate Communication

(g) Corporate identity.

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, %

(v) foKkiu dh vo/kj.kk

(c) foKkiu ds igq¡p

(l) DAGMAR ekWMy

(n) tuliadZ

(b) tulaidZ ds dk;Z

(iQ) fuxeh; lapkj

(x) fuxeh; igpku A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

2. Describe the origin and growth of advertising

in India.

Hkkjr esa foKkiu ds mn~Hko ,oa fodkl dk o.kZu

dhft, A

Or  (vFkok)

Throw light on the process of advertising. 12

foKkiu dh izfØ;k ij izdk'k Mkfy, A

3. Discuss the functions of an advertising agency.

foKkiu lfefr ds dk;ks± dh ppkZ dhft, A

Or  (vFkok)

Describe the basic principles of public

relations. 12

tulaidZ ds vk/kjHkwr fl¼kUrksa dk o.kZu dhft, A

4. What is Corporate Communication ? Discuss

the need for corporate communication.

fuxeh; lapkj D;k gS \ fuxeh; lapkj dh
vko';drk dh ppkZ dhft, A

Or  (vFkok)

Throw light on corporate image building. 11

fuxeh; Nfo fuekZ.k ij izdk'k Mkfy, A


