ROIINGO. ..ccoeeveeennnnnnnnenee Exam Code : J-19

Subject Code—0806

P. G. Diploma in Advertising and Public
Relations (PGDA & PR) EXAMINATION

(Batch 2018 Onwards)

BASIC PRINCIPLES OF ADVERTISING AND
PUBLIC RELATIONS

PGDAPR-101

Time : 3 Hours Maximum Marks : 70

Section A
[k.M M

1. Write short notes on the following : 7x5=35
(a) Concept of advertising
(b) Reach of advertising
(c) DAGMAR Model
(d) Public Relations
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(e) Functions of Public Relations
(f) Corporate Communication
(g) Corporate identity.

futufyflkr 1) Bf{kir fVIIfk;k fyf[k, &
(v) foKkiu dh vo/ij.Hk

(c) fokkiu d 1igp

(I) DAGMAR eiMy

() tulid

() tulid d di;

(1)) fuxef; Hpij

(x) fuxef; igpku A

Section B

[k-M Ac*

Note : Attempt all questions.

IO i"uk d mllj nift, A

2. Describe the origin and growth of advertising

in India.

Hijr e fokkiu d mnHo ,o fodkl dk o.lu
dift, A
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Or (VFkok)

Throw light on the process of advertising. 12
fokkiu dh ifd;k 1j 1dk’k Midy, A

. Discuss the functions of an advertising agency.

fokkiu Ifefr d dk;k dhv ppk dife, A
Or  (VFkok)

Describe the basic principles of public
relations. 12

tulid d wviljHr fl%0rk di o.fu dift, A

. What i1s Corporate Communication ? Discuss

the need for corporate communication.
fuxeh; Iplj D;k g \ fuxeh; Mpkj db
vio*;drk dh ppk dift, A

Or (VFkok)

Throw light on corporate image building. 11
fuxeh; Nfo fuek.k 1j 1dk'% Mdy, A
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