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Roll No. ....................... Exam Code : J-19

Subject Code—0808

P.G. Diploma in Advertising and Public

Relations (PGDA&PR) EXAMINATION

(Batch 2018 Onwards)

ADVERTISING ETHICS AND CODES AND

LAWS

PGDAPR-103

Time : 3 Hours Maximum Marks : 70

Note : Attempt Five questions in all, selecting one

question from each Unit. Q. No. 1 is

compulsory.

izR;sd bdkbZ ls ,d iz'u dk p;u djrs gq,]

dqy ik¡p iz'uksa ds mÙkj nhft, A iz'u Ø- 1

vfuok;Z gS A

1. Write short notes on the following :

(i) Copyright Act

Unit III

bdkb Z III

4. Describe the reasonable restrictions on the

freedom of advertising.

foKkiu dh Lora=krk ij vkSfpR;iw.kZ izfrca/ksa dk

o.kZu dhft, A

Or  (vFkok)

Thorw light on cyber law. 14

lkbcj dkuwu ij izdk'k Mkfy, A

Unit IV

bdkb Z IV

5. Discuss the punishments for deformation.

ekugkfu dh ltkvksa dh ppkZ dhft, A

Or  (vFkok)

Explain the relation censorship and

advertising. 14

lsaljf'ki ,oa foKkiu ds laca/ksa dh O;k[;k

dhft, A
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(ii) Self regulation

(iii) AIR Code

(iv) A.S.C.I.

(v) Voluntary control by advertisers

(vi) Media law

(vii) D.A.V.P’s Code. 2×7=14

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, %

(i) dkWihjkbV vf/fu;e

(ii) vkRe fu;a=k.k

(iii) vkdk'kok.kh ds dksM

(iv) ,-,l-lh-vkbZ-

(v) foKkidksa }kjk ,sfPNd fu;a=k.k

(vi) ehfM;k dkuwu

(vii) Mh-,-oh-ih- dksM A

Unit I

bdkb Z I

2. What is Advertising Ethics ? Discuss the need

for ethics in advertising industry.

foKkiu dh e;kZnk D;k gS \ foKkiu m|ksx easa

e;kZnk dh vko';drk dh ppkZ dhft, A

Or  (vFkok)

Throw light on voluntary control by advertising

agencies. 14

foKkiu lfefr;ksa }kjk ,sfPNd fu;a=k.k ij izdk'k

Mkfy, A

Unit II

bdkb Z II

3. What is Official Secrets Act ? Discuss its

importance.

'kkldh; xksiuh;rk vf/fu;e D;k gS \ bldh

egÙkk dh ppkZ dhft, A

Or  (vFkok)

Explain the working Journalists Act with

examples. 14

dk;Zjr i=kdkj vf/fu;e dh O;k[;k lksnkgj.k

dhft, A


