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1. Explain the following :

(a) Experimental methods

(b) Consumer perception

(c) Attitude formation



(3-85-24-0519)J-0944 2 J-0944 3 ??

(d) Reference group

(e) Culture

(f) Consumer decision-making

(g) Opinion leadership.

Unit I

2. “Consumer behaviour has its roots in various

disciplines.” Explain.

Or

3. Discuss the different types of research methods

to carry out consumer studies.

Unit II

4. How does the personality affect the consumer

behaviour ?

Or

5. Elaborate the application of learning theories

to consumer behavior.

Unit III

6. Does the family life-cycle Effect purhase

decision-making ? Explain.

Or

7. How are social class and status importance

determinants of consumers’ behaviour ?

Unit IV

8. Throw light on the profile of a consumer

innovator.

Or

9. Write at length about the consumer behaviour

models.


