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Section A

[k.M ^v*

Note : Attempt any Seven questions. 7×5=35

fdUgha lkr iz'uksa ds mÙkj nhft, A

1. Industrial advertising.

vkS|ksfxd foKkiu A

2. Consumer advertising.

miHkksDrk foKkiu A
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13. Differentiate between radio advertising and

television advertising.

jsfM;ks foKkiu rFkk Vsfyfotu foKkiu esa vUrj
crkb, A

Or  (vFkok)

Describe the functions of an ad agency in the

light of changing trends of advertising. 11

foKkiu dh cnyrh gqbZ izo`fÙk;ksa ds izdkjksa eas

foKkiu ,tsUlh ds dk;ks± dh foospuk dhft, A
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3. Target audience

n'kZd y{; A

4. Public Relations

lkoZtfud laca/ A

5. Sales Promotion.

foØ; mUufr A

6. Newspaper Advertising.

lekpkj&i=k foKkiu A

7. Copy preparation.

dkWih rS;kjh A

8. PR agencies.

lkoZtfud laca/ ,tsUlh A

9. Press release.

izsl fjyht A

10. Press conference.

izsl dkWUiszaQl A

Section B

[k.M ^c*

Note : Attempt all questions.

lHkh iz'uksa ds mÙkj nhft, A

11. Describe the basic functions of advertising.

foKkiu ds ewy dk;ks± dk o.kZu dhft, A

Or  (vFkok)

Discuss the role of public relations in

advertising. 12

foKkiu esa yksd laca/ksa dh Hkwfedk dk o.kZu

dhft, A

12. Explain the innovative trends of advertising

strategies.

foKkiu j.kuhfr;ksa dh izksRlkgu izo`fÙk;ksa dh O;k[;k
dhft, A

Or  (vFkok)

Throw light on advertising as marketing

tools. 12

foi.ku midj.k ds :i esa foKkiu ij izdk'k

Mkfy, A
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