13. Differentiate between radio advertising and
television advertising.

JiM;k foKkiu rFik Viyfotu foKkiu e wirj
crib, A

Or (VFkok)

Describe the functions of an ad agency in the

light of changing trends of advertising. 11

fokkiu di cnyrt gb ioflk;k d idijk e
fokkiu ,tilt d dk;k dh foopuk dift, A
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Note : Attempt any Seven questions. 7x5=35

fdlgh Bkr i"uk o mlkj nift, A

1. Industrial advertising.

vi]itxd foKkiu A

2. Consumer advertising.

miHkDrk fokkiu A
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3. Target audience

nid y{; A

4. Public Relations
liotfud lIc/ A

5. Sales Promotion.

fod; mlufr A

6. Newspaper Advertising.
lelpij&i=k fokkiu A

7. Copy preparation.
diah rkjh A

8. PR agencies.
liotfud Ic/ ,tllh A

9. Press release.

il fiyrt A

10. Press conference.

il duigl 4
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Section B

[k-M Ac*

Note : Attempt all questions.

IO i"uk d mllj nhfe, A

11. Describe the basic functions of advertising.
fokkiu d ey dkk db o.u dift, A
Or  (VFkok)
Discuss the role of public relations in
advertising. 12
fokkiu e wyid Ic/k db Hfedt dk o.lu
dift, A
12. Explain the innovative trends of advertising
strategies.
fokkiu j.kunfr;k dn 1iRlkgu jofli:k db 0;K[ sk
dift, A
Or (VFkok)
Throw light on advertising as marketing
tools. 12
for.u midj.k d i e foKkiu ij 1di’
Mfy, A
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